
Brand Guidelines
July 2016



doingwhatmatters.cccco.edu/CommunicationToolkit.aspx

BACKGROUND AND TABLE OF CONTENTS

The California Community Collegesó Doing What MATTERS for Jobs and the Economy framework serves businesses through 

highly specialized industry training, technical consulting and a multitude of services that invest in the skills ofCaliforniaôs 

workforce - now and in the future.

Proper establishment and maintenance of the Doing What MATTERS brand is key for promoting the mission and work of the 

Strong Workforce program.

This document provides brand guidelines to insure consistent communication and brand recognition about Doing What 

MATTERS for Jobs and the Economy and its programs. It includes:

Slide 3: Mission Statement

Slide 4: Communicating Our Unique Value Proposition (UVP)

Slide 5: Mandatory Byline for Individual Sector Initiative Communications Materials

Slide 6: Communications Tools

Slide 7: Communications Toolkit Website

Slide 8: Logo and Font Usage

Slide 14: DWM Website Bar

Slide 15: Communications Tools for Doing What MATTERS for Jobs and the Economy

Slide 22: Communications Tools for Sectors

Slide 26: Communications Tools for Regional Consortia
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Slide 30: Share Our Resources: ñFor Employers: Workforce Training Resourcesò Banner Link

Questions? Comments? Contact the Communications TAP.
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http://www.doingwhatmatters.cccco.edu/Contact.aspx
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WORKFORCE AND ECONOMIC DEVELOPMENT DIVISION

MISSION STATEMENT

We invest in Californiaôs economic growth 

and global competitiveness through 

industry-specific partnerships, education, 

training and services that contribute to a 

highly skilled and productive workforce.
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COMMUNICATING OUR UNIQUE VALUE PROPOSITION (UVP)
The following statements expand on our mission statement and reflect our collective unique value proposition, defined as a 

clear statement that describes the benefits of our offerings. Use these statements to communicate the benefits of Doing What 

MATTERS for Jobs and the Economy to applicable audiences.

To Business and Industry

The Doing What MATTERS for Jobs and the Economy 

framework invests funding and resources in industry sectors 

that are key to Californiaôs economic growth. Its industry-

specific workforce services are coordinated through a system 

of sector specialists that align community college and other 

workforce development resources with the needs of industry 

sectors and occupational clusters through a regional focus. The 

goal is to invest in the skills of Californiaôs workforce ïnow and 

in the future ïthrough partnerships with business and industry 

that result in highly specialized industry training, technical 

consulting and business development. The end result is to 

meet industryôs need for skilled workers.

To Economic Developers

The availability of skilled workforce talent is critically important 

to business and industry. Doing What MATTERS' investments 

in Californiaôs workforce provide solutions for attracting, 

retaining and growing skilled workers for California businesses.

To Workforce Development Boards (WDBs)

Doing What MATTERS' investments in Californiaôs workforce and in 

workforce training contribute to the mission of WDBs by providing 1) 

relevant curriculum and training that is real time and market driven; 

2) a mechanism to build relationships with business as a customer, 

partner and funder; and 3) a synergy for collaborative partnerships to 

garner alternative funding streams and grants.

To Community Colleges (CC)

Doing What MATTERS' investments in Californiaôs workforce and in 

industry-driven programs add value to CC by 1) demonstrating the 

market responsiveness and relevancy of CC; 2) boosting our 

contract education unitôs scope of services for business and 

industry; 3) enhancing CC credibility with business and industry; and 

4) encourage development of updated and new curriculum (R&D) for 

CC.

To Regional Consortia and Sectors

Industry-focused efforts to concentrate funding and programs toward 

collaboration at the regional level succeed because of partnerships 

between key field talent facilitators, college leadership, employers, 

and workforce partners. Doing What MATTERS for Jobs and the 

Economy facilitates this collaboration. 
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MANDATORY BYLINE FOR INDIVIDUAL SECTOR INITIATIVE 

COMMUNICATIONS MATERIALS
The following statements must be placed on individual programsô collateral materials such as fact sheets, brochures, news articles and press 

releases.

Mandatory byline:

The [insert initiative name here, i.e., Centers for Applied Competitive Technologies (CACT)] is an initiative of the California Community Collegesô 

Doing What MATTERS for Jobs and the Economy framework which invests in Californiaôs economic growth and global competitiveness through 

industry-specific partnerships, education, training and services that contribute to a highly skilled and productive workforce. Visit 

doingwhatmatters.cccco.edu to learn more.

The California Community Colleges is the largest system of higher education in the nation. It is composed of 72 districts and 113 colleges 

serving 2.1 million students per year. Community colleges supply workforce training, basic skills courses in English and math,

and prepare students for transfer to four-year colleges and universities. The Chancellorôs Office provides leadership, advocacy and support 

under the direction of the Board of Governors of the California Community Colleges. 
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COMMUNICATIONS TOOLS

The following pages explain the various communications tools available 

to Key Talent.  
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COMMUNICATIONS TOOLKIT WEBSITE
All communications materials on the following pages are available at www.doingwhatmatters.cccco.edu/CommunicationToolkit.aspx

http://www.doingwhatmatters.cccco.edu/CommunicationToolkit.aspx
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DOING WHAT MATTERS LOGO GUIDELINES ïCOLORS 
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DOING WHAT MATTERS LOGO GUIDELINES ïFONTS 
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DOING WHAT MATTERS LOGO GUIDELINES ïFONTS 

Trade Gothic Medium Trade Gothic Bold No. 2

Trade Gothic Bold No. 2
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DOING WHAT MATTERS LOGO GUIDELINES ïCORRECT USAGE
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DOING WHAT MATTERS LOGO GUIDELINES ïCORRECT USAGE
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CHANCELLORôS OFFICE LOGOS ïCORRECT USAGE

To access these logos, go to 

http://californiacommunitycolleges.cccco.edu/Newsroom/SystemLogos.aspx

http://californiacommunitycolleges.cccco.edu/Newsroom/SystemLogos.aspx
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DWM WEBSITE BAR: Required on All Sector Websites

The purpose of the DWM Website Bar is to promote cross-referrals between the Doing What MATTERS for Jobs and the Economy and sector 

web sites. It is a navigation bar that is implemented by inserting iframe embed code at the top of sector web site pages. The embed code can be 

found on the Communication Toolkit page in the Sector Tools section. Each sectorôs embed code is slightly different so please be sure to use 

the one for your specific sector. If there are any implementation questions, please contact Kathy Doucette at kathy@fcmeducation.org.

Correct usage of DWM Website Bar. 

This bar is required on all sector websites.

http://doingwhatmatters.cccco.edu/CommunicationToolKit.aspx#sectortools
mailto:kathy@fcmeducation.org
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COMMUNICATIONS TOOLS FOR KEY TALENT
A wide array of branded communications tools are available to Key Talent and available at 

http://www.doingwhatmatters.cccco.edu/CommunicationToolKit.aspx. Contact the Communications TAP with questions and comments.  

For Doing What MATTERS for Jobs and the Economy
Flyer

This two-sided, 8.5ò x 11ò flyer is a PDF with areas (see diagram) that users 

can fill with contact information, save to their computers, and print via 

desktop printer or commercial printer. Available for all.

Customizable areas. The light blue is used to show where the customizable area is. The 

light blue color will not print. To remove the color completely, do this: within Adobe 

Reader (or another Adobe PDF program you are using) click on Edit > Preferences > 

Forms > Highlight Color and uncheck the box that says "Show border hover color for 

ŦƛŜƭŘǎΦέ ¢ƘŜ ŜŘƛǘŀōƭŜ ŦƛŜƭŘ ǿƛƭƭ ƴƻǘ ōŜ ŜƭƛƳƛƴŀǘŜŘΤ ƛǘ ǿƛƭƭ Ƨǳǎǘ ŀǇǇŜŀǊ ǿƛǘƘƻǳǘ ŎƻƭƻǊΦ /ƭƛŎƪ 

within it to start editing.

http://www.doingwhatmatters.cccco.edu/CommunicationToolKit.aspx
http://www.doingwhatmatters.cccco.edu/Contact.aspx
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COMMUNICATIONS TOOLS FOR KEY TALENT

For Doing What MATTERS for Jobs and the Economy
Tri-Fold Brochure

This two-sided, 8.5ò x 11ò tri-fold brochure is a PDF with an area (see 

diagram) that users can fill with contact information, save to their 

computers, and print via commercial printer (recommended) or desktop 

printer. Available for all.

Customizable area. The light blue is used to show where the customizable area is. The light blue color will not print. To 

remove the color completely, do this: within Adobe Reader (or another Adobe PDF program you are using) click on Edit > 

tǊŜŦŜǊŜƴŎŜǎ Ҕ CƻǊƳǎ Ҕ IƛƎƘƭƛƎƘǘ /ƻƭƻǊ ŀƴŘ ǳƴŎƘŜŎƪ ǘƘŜ ōƻȄ ǘƘŀǘ ǎŀȅǎ Ϧ{Ƙƻǿ ōƻǊŘŜǊ ƘƻǾŜǊ ŎƻƭƻǊ ŦƻǊ ŦƛŜƭŘǎΦέ ¢ƘŜ ŜŘƛǘŀōƭŜ 

field will not be eliminated; it will just appear without color. Click within it to start editing.
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COMMUNICATIONS TOOLS FOR KEY TALENT

For Doing What MATTERS for Jobs and the Economy
Flyer Shell

This is a two-sided, blank WORD document that can be populated with 

copy, saved and printed as necessary. The graphics shown are static, but 

the main area is free and the upper left copy can be changed as necessary. 

Placeholder copy currently populates the customizable areas so you can 

see where the copy goes; just highlight and delete to remove and replace. 

NOTE: If you click on the graphics and accidentally hit ñdeleteò or 

ñbackspaceò, the graphics will be deleted. Just click ñundoò and they will 

return. Make sure to click on the empty body copy or copy in upper left only 

to avoid accidental deletion. Available for all.

Customizable areas. 
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COMMUNICATIONS TOOLS FOR KEY TALENT

For Doing What MATTERS for Jobs and the Economy
Letterhead

This is a one-sided WORD template that you can fill with copy, save and 

print as necessary. The graphics are embedded within the header and footer, 

so no concerns about accidentally deleting them. 
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COMMUNICATIONS TOOLS FOR KEY TALENT

For Doing What MATTERS for Jobs and the Economy
Co-Branded Press Release Template

This is a one-sided WORD template that you can populate, save and print 

as necessary. Space is available at the top to include a sector or region 

logo. The graphics are embedded with the header, so click twice on that 

area to modify. Prompts for proper formatting an effective press release 

are included. 
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COMMUNICATIONS TOOLS FOR KEY TALENT

For Doing What MATTERS for Jobs and the Economy
Co-Branded Letterhead

This is a one-sided WORD template that users can populate, save and 

print as necessary. Space is available at the top to include a sector or 

region logo. The graphics and address area are embedded with the 

header and footer, so click twice on those areas to modify.
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COMMUNICATIONS TOOLS FOR KEY TALENT

For Doing What MATTERS for Jobs and the Economy
Co-Branded PowerPoint Presentation

This is a PowerPoint presentation shell that users can customize as necessary. The cover page includes a space to insert a sector or 

region logo (or not). NOTE: If you click on the graphics and accidentally hit ñdeleteò or ñbackspaceò, the graphics will be deleted. Just click 

ñundoò and they will return. Make sure to click on the empty body copy only to avoid accidental deletion.

Cover page. 

Customizable area for 

logo in lower left. 

Page 2 and beyond. 
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COMMUNICATIONS TOOLS FOR KEY TALENT

For Sectors
Flyers

This two-sided, 8.5ò x 11ò flyer is a PDF with areas that users can fill 

with contact information, save to their computers, and print via 

desktop printer or commercial printer. Available for participating 

sectors.

Customizable areas. The light blue is used to show where the customizable 

area is. The light blue color will not print. To remove the color completely, do 

this: within Adobe Reader (or another Adobe PDF program you are using) 

click on Edit > Preferences > Forms > Highlight Color and uncheck the box 

ǘƘŀǘ ǎŀȅǎ Ϧ{Ƙƻǿ ōƻǊŘŜǊ ƘƻǾŜǊ ŎƻƭƻǊ ŦƻǊ ŦƛŜƭŘǎΦέ ¢ƘŜ ŜŘƛǘŀōƭŜ ŦƛŜƭŘ ǿƛƭƭ ƴƻǘ ōŜ 

eliminated; it will just appear without color. Click within it to start editing.
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COMMUNICATIONS TOOLS FOR KEY TALENT

For Sectors
Tri-Fold Brochures

This two-sided, 8.5ò x 11ò tri-fold brochure is a PDF with an area that 

users can fill with contact information, save to their computers, and 

print via desktop printer or commercial printer. Available for 

participating sectors.

Customizable area. The light blue is used to show where the customizable area is. The light blue color will not print. 

To remove the color completely, do this: within Adobe Reader (or another Adobe PDF program you are using) click on 

9Řƛǘ Ҕ tǊŜŦŜǊŜƴŎŜǎ Ҕ CƻǊƳǎ Ҕ IƛƎƘƭƛƎƘǘ /ƻƭƻǊ ŀƴŘ ǳƴŎƘŜŎƪ ǘƘŜ ōƻȄ ǘƘŀǘ ǎŀȅǎ Ϧ{Ƙƻǿ ōƻǊŘŜǊ ƘƻǾŜǊ ŎƻƭƻǊ ŦƻǊ ŦƛŜƭŘǎΦέ ¢ƘŜ 

editable field will not be eliminated; it will just appear without color. Click within it to start editing.
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COMMUNICATIONS TOOLS FOR KEY TALENT

For Sectors
Flyer Shell

This is a two-sided, blank WORD document that can be populated with copy, saved and printed as necessary. The graphics shown are static, 

but the main area is free and the upper left copy in gold can be changed as necessary. Placeholder copy populates the customizable areas so 

you can see where the copy goes; just highlight and delete to remove and replace. NOTE: If you click on the graphics and accidentally hit 

ñdeleteò or ñbackspaceò, the graphics will be deleted. Just click ñundoò and they will return. Make sure to click on the empty body copy or copy in 

upper left  only to avoid accidental deletion. Available for participating sectors.

Customizable areas. 


