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The California Community Co | | e g e sMhat RIATITERS for Jobs and the Economy framework serves businesses through
highly specialized industry training, technical consulting and a multitude of services that investinthe skilsofCal i f or ni a6's

workforce - now and in the future.

Proper establishment and maintenance of the Doing What MATTERS brand is key for promoting the mission and work of the
Strong Workforce program.

This document provides brand guidelines to insure consistent communication and brand recognition about Doing What
MATTERS for Jobs and the Economy and its programs. It includes:
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Slide 4. Communicating Our Unique Value Proposition (UVP)
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Slide 29: Email Signature Protocol
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Questions? Comments? Contact the Communications TAP.
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WORKFORCE AND ECONOMIC DEVELOPMENT DIVISION
MISSION STATEMENT

WeinvestinCal I f or ni agrawthec onomi ¢
and global competitiveness through

iIndustry-specific partnerships, education,

training and services that contribute to a

highly skilled and productive workforce.
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COMMUNICATING OUR UNIQUE VALUE PROPQOSITION (UVP)

The following statements expand on our mission statement and reflect our collective unique value proposition, defined as a
clear statement that describes the benefits of our offerings. Use these statements to communicate the benefits of Doing What
MATTERS for Jobs and the Economy to applicable audiences.

To Workforce Development Boards (WDBs)

ToBusinessandmdustry Doi ng Wh a't MATTERS"' l nvest ment s i n C.

The Doing What MATTERS for Jobs and the Economy workforce training contribute to the mission of WDBs by providing 1)

framework invests funding and resources in industry sectors relevant curriculum and training that is real time and market driven;

thatarekeyt o Cal iedonomic grawthslts industry- 2) a mechanism to build relationships with business as a customer,

specific workforce services are coordinated through a system partner and funder; and 3) a synergy for collaborative partnerships to

of sector specialists that align community college and other garner alternative funding streams and grants.

workforce development resources with the needs of industry

sectors and occupational clusters through a regional focus. The To Community Colleges (CC)

goalistoi nvest in the saorkfdrdesnowénd Cal i fDeiRgAMhat MATTERS' investmentsi n Cal iwbrkfarce andio s

in the future i through partnerships with business and industry industry-driven programs add value to CC by 1) demonstrating the

that result in highly specialized industry training, technical market responsiveness and relevancy of CC; 2) boosting our

consulting and business development. The end result is to contract e dacope bfseovices tombisinéss and

me et i n deedsfdr skiledl workers. industry; 3) enhancing CC credibility with business and industry; and
4) encourage development of updated and new curriculum (R&D) for

To Economic Developers CC.

The availability of skilled workforce talent is critically important

to business and industry. Doing What MATTERS' investments To Regional Consortia and Sectors

in Californiads workforce provi delndgsgy-fecesedseifogs tacaneentete fundiggand prpgrams toward

retaining and growing skilled workers for California businesses. collaboration at the regional level succeed because of partnerships

between key field talent facilitators, college leadership, employers,
and workforce partners. Doing What MATTERS for Jobs and the
Economy facilitates this collaboration.

doingwhatmatters. CommunicationToolkit.aspx
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MANDATORY BYLINE FOR INDIVIDUAL SECTOR INITIATIVE
COMMUNICATIONS MATERIALS

The following statements must be placedoni ndi vi dual p r orateralessidh axcfart sheats, lraclaules, news articles and press

releases.

Mandatory byline:

The [insert initiative name here, i.e., Centers for Applied Competitive Technologies (CACT)] is an initiative oftheCal i f or ni a Communi t

Doing What MATTERS for Jobs and the Economy framework which investsi n Cal i f orni ads economic growth and
industry-specific partnerships, education, training and services that contribute to a highly skilled and productive workforce. Visit

doingwhatmatters.cccco.edu to learn more.

The California Community Colleges is the largest system of higher education in the nation. It is composed of 72 districts and 113 colleges

serving 2.1 million students per year. Community colleges supply workforce training, basic skills courses in English and math,

and prepare students for transfertofour-y ear col |l eges and universities. The Chandsuppbrt or 6 s Of
under the direction of the Board of Governors of the California Community Colleges.

doingwhatmatters. CommunicationToolkit.aspx
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COMMUNICATIONS TOOLS

The following pages explain the various communications tools available
to Key Talent.

doingwhatmatters. CommunicationToolkit.aspx
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COMMUNICATIONS TOOLKIT WEBSITE

All communications materials on the following pages are available at www.doingwhatmatters.cccco.edu/CommunicationToolkit.aspx

DWM?Z.0

Communications Toolkit

Welcome to the revamped and expanded Doing What MATTERS for Jobs and the Economy Toolkit. On this page, WEDD
Grantees will find numerous resources to assist with communications efforts, all while maintaining and promoting the

Doing What MATTERS for Jobs and the Economy brand.
DOING WHAT MATITERS CHANCELLOR'S OFFICE DOING WHAT MATTERS
BRAND GUIDELINES LOGOS LOGOS TOOLS

o\ /SRR
/ \

</ @

Doing What /AT TERS™ _/

FOR JO8S AND THE [CONOMY
REGIONAL CONSORTIA ADDITIONAL SHARE OUR
TOOLS TOOLS RESOURCES

YERS:

N— — r wom«roncc TRAINING
Lot Angeles / Orange County Region ’ RESOURCES

doingwhatmatters. CommunicationToolkit.aspx
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DOING WHAT MATTERS LOGO GUIDELINES T COLORS

£\
</

CALIFORNIA COMMUNITY COLLEGES

Doing What VIATTERS™

FOR BUSINESS & INDUSTRY

Cyan Blue Dark Navy Blue Orange

PMS 638 PMS 294 PMS 123 PMS 424
Values: Values: Values: Values:
R:0 R:29 R:251 R:88
G:174 G:55 G:171 G:89
B:239 B:103 B:24 B:91
C:100 C:100 C:0 C:0

M:0 M:B87 M:37 M:0

Y:0 Y32 Y100 Y:0

K:0 K:20 K:0 K:80
HEX: 00AEEF HEX: 1D3767 HEX: FBAB18 HEX: 58595B
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DOING WHAT MATTERS LOGO GUIDELINES T FONTS

Primary Typeface:
Trade Gothic Medium

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqgrstuvwxyz
1234567890

Primary Typeface:
Trade Gothic Bold No. 2

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopqrstuvwxyz
1234567890

Secondary Typeface:
Helvetica Neue 65 Medium

ABCDEFGHIUKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz
1234567890

doingwhatmatters. CommunicationToolkit.aspx
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DOING WHAT MATTERS LOGO GUIDELINES T FONTS

Trade Gothic Medium Trade Gothic Bold No. 2

|

CALIFORNIA COMMUNITY COLLEGES

Doing What MATTERS™

FOR JOBS AND THE ECONOMY

|

Trade Gothic Bold No. 2

2,
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DOING WHAT MATTERS LOGO GUIDELINES T CORRECT USAGE

Logo on White/Light Background Logo Reversed on Dark/Black Background

, \ CALIFORNIA COMMUNITY COLLEGES CALIFORNIA COMMUNITY COLLEGES
Doing What MATTERS™ Doing What
J FOR JOBS AND THE ECONOMY FOR JOBS AND THE ECONOMY

doingwhatmatters. CommunicationToolkit.aspx
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DOING WHAT MATTERS LOGO GUIDELINES T CORRECT USAGE

Horizontal Lockup Vertical Lockup

CALIFORNIA COMMUNITY COLLEGES

Doing What VIATTERS™ ’\
J </

FOR JOBS AND THE ECONOMY

CALIFORNIA COMMUNITY COLLEGES

Doing What VIATTERS™

FOR JOBS AND THE ECONOMY
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CHANCELLOROS OFFI CEGRRECD GEASE

To access these logos, go to
http://californiacommunitycolleges.cccco.edu/Newsroom/SystemL ogos.aspx

Color Color
With Text No Text

Black and White Black and White
With Text No Text

doingwhatmatters. CommunicationToolkit.aspx
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DWM WEBSITE BAR: Required on All Sector Websites

The purpose of the DWM Website Bar is to promote cross-referrals between the Doing What MATTERS for Jobs and the Economy and sector

web sites. It is a navigation bar that is implemented by inserting iframe embed code at the top of sector web site pages. The embed code can be

found on the Communication Toolkit page in the Sector Tools section. Eachs ect or 6 s embed code is slightly dif:
the one for your specific sector. If there are any implementation questions, please contact Kathy Doucette at kathy@fcmeducation.org.

Visit Industry Programs:
Select an industry... v

Correct usage of DWM Website Bar.
This bar is required on all sector websites.

é\ Domg What MATTERS™ Find a CACT Center

CACIHT Centers for Applied Competitive Technologies FOR BUSINESS & INDUSTRY

MAKING IT IN CALIFORNIA info@MakingItInCalifornia.com

About Us Business & Industry Online Courses Educators Students Resources Contact Us

doingwhatmatters. CommunicationToolkit.aspx
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COMMUNICATIONS TOOLS FOR KEY TALENT

A wide array of branded communications tools are available to Key Talent and available at
http://www.doingwhatmatters.cccco.edu/CommunicationToolKit.aspx. Contact the Communications TAP with questions and comments.

For Doing What MATTERS for Jobs and the Economy e

! Dolng What MATTERS for 3obs and tha Economy
An Ovorview

—

Thistwo-si ded, 8.50 x 1106 flyer is a PDF
can fill with contact information, save to their computers, and print via
desktop printer or commercial printer. Available for all.

| et v S s et b

Doing What 1 ATTERS™
P A o i

Customizable areas. The light blue is used to show where the customizable area is.| The
light blue color will not printTo remove the color completely, do this: within Adobe
Reader (or another Adobe PDF program you are uslial) onEdit >Preferences
Forms> Highlight Color and unchettie box that says "Show border hover color for

FASt Rade ¢KS SRAGIOES FASER gAfft y2aG| 0685
within it to start editing.

doingwhatmatters. CommunicationToolkit.aspx
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COMMUNICATIONS TOOLS FOR KEY TALENT

For Doing What MATTERS for Jobs and the Economy
Tri-Fold Brochure

Thistwo-s i ded, 8 .-fAldbroghurdid PDF with an area (see
diagram) that users can fill with contact information, save to their
computers, and print via commercial printer (recommended) or desktop
printer. Available for all.

Customizable area. The light blue is used to show where the customizable area is. The light blue color will not print. To

remove the color completely, do this: within Adobe Reader (or another Adobe PDF program you are using) click on Edit >

t NEBFSNByOSa B C2N¥a B | AIKEAIKG /2f2N FYyR dzy OKSO| |1KS 62E (KIG alé&a b{K2g 02NRSNI K2OBSNJ
field will not be eliminated; it will just appear without color. Click within it to start editing.

doingwhatmatters. CommunicationToolkit.aspx
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COMMUNICATIONS TOOLS FOR KEY TALENT

For Doing What MATTERS for Jobs and the Economy

Ve i I Calfformin’s ‘amarceaton ulamncs (sbamw rid ot Al EX B8 CITERS
Flyer Shell udeoipir i Bnssngimpuivunpede T
f‘ L TCRNN R B T ebal mmpatitveras T —
Doing What 0T TERE™ gt indeatn-amecfic Exceplir srl rermscal cusalel ran srder, su 16
FIZ6l JOBS AN THE ECOMCHT kil akaaten, g gl oMcla desenusl mEl T K Est sberum.

Sl 1t BETSEACIALE AVER BTV (53R BLLES B1PRT 51
wehptabem Bonusancum decremque udaTTium, an

This is a two-sided, blank WORD document that can be populated with

copy, saved and printed as necessary. The graphics shown are static, but | =i, T e

the main area is free and the upper left copy can be changed as necessary. et et e
Placeholder copy currently populates the customizable areas so you can e p—

see where the copy goes; just highlight and delete to remove and replace. e L

NOTE: I f you click on the graphics af St ek | 0O ofr

Abackspaceo, the gr agpdliicck widnddde ared
return. Make sure to click on the empty body copy or copy in upper left only
to avoid accidental deletion. Available for all. f:..m.:;‘:**‘m i

magna a ke, UL eskn o0 niniee veriam, s

\/

Customizable areas

doingwhatmatters. CommunicationToolkit.aspx
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COMMUNICATIONS TOOLS FOR KEY TALENT

For Doing What MATTERS for Jobs and the Economy

Letterhead @ DD{I'IE 'rl‘d'hat r.,:'!f..TTEHS" e, dingwhabmatiens cecoa. edu

This is a one-sided WORD template that you can fill with copy, save and
print as necessary. The graphics are embedded within the header and footer,
S0 no concerns about accidentally deleting them.

L g W AT FRRE oy ke e T g, bl iy Skt
.. e A SR 1) e (S ST ¢ ST A5
B i
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COMMUNICATIONS TOOLS FOR KEY TALENT

For Doing What MATTERS for Jobs and the Economy

Co-Branded Press Release Template

This is a one-sided WORD template that you can populate, save and print
as necessary. Space is available at the top to include a sector or region
logo. The graphics are embedded with the header, so click twice on that
area to modify. Prompts for proper formatting an effective press release
are included.

doingwhatmatters. CommunicationToolkit.aspx

[Primary Headline]
[Secondary HeadUne]

[LOCATION], Calioenin = [Eowt et hare]

[k thes ot of whas tecy, st thiws baashy i, [os i 88
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COMMUNICATIONS TOOLS FOR KEY TALENT

For Doing What MATTERS for Jobs and the Economy
Co-Branded Letterhead

This is a one-sided WORD template that users can populate, save and
print as necessary. Space is available at the top to include a sector or
region logo. The graphics and address area are embedded with the
header and footer, so click twice on those areas to modify.

Jobs

e A JS8) B85 1211 8 Ok (S5 S5 110 5 ewaMTARASIMA A0
rrER e e

doingwhatmatters. CommunicationToolkit.aspx
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COMMUNICATIONS TOOLS FOR KEY TALENT

For Doing What MATTERS for Jobs and the Economy

Co-Branded PowerPoint Presentation

This is a PowerPoint presentation shell that users can customize as necessary. The cover page includes a space to insert a sector or
region |l ogo (or not). NOTE: I f you <click on t hgephicsvallpédndeleted. Jashctick ac ci de nt

Aundoo and t hakgsumtolclick onthetemptyrbody ddpy only to avoid accidental deletion.

Name of Pressntation

\ - _

Cover page. Page 2 and beyond.
Customizable area for
logo in lower left.

doingwhatmatters. CommunicationToolkit.aspx
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COMMUNICATIONS TOOLS FOR KEY TALENT

For Sectors

Flyers —
i i N N . ﬁm’: é Dﬁﬁﬁﬁﬁrﬁw;s‘
Thistwo-si ded, 8.50 x 110 flyer i s a == b 3 can fill

! Dolng What MATTERS for Jobs and the Economy:
! AnOwerview

with contact information, save to their computers, and print via
desktop printer or commercial printer. Available for participating
sectors.

B ———

Customizable areas. The light blue is used to show where the customizable
area is. The light blue color will not print. To remove the color completely, do
this: within Adobe Reader (or another Adobe PDF program you are using)
click on Edit > Preferences > Forms > Highlight Color and uncheck the|box
OKFdG alrea b{K2g 02NRSNI K2OSNJ O2f|2NJ F2NJ FAS{ R
eliminated; it will just appear without color. Click within it to start editing

doingwhatmatters. CommunicationToolkit.aspx
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COMMUNICATIONS TOOLS FOR KEY TALENT

For Sectors
Tri-Fold Brochures

Thistwo-s i ded, 8 .-f@ldbroghurdid @PDFE with an area that
users can fill with contact information, save to their computers, and
print via desktop printer or commercial printer. Available for
participating sectors.

Customizable area. The light blue is used to show where the customizable area is. The light blue color will not|print.

To remove the color completely, do this: within Adobe Reader (or another Adobe PDF program you are using)|click on

9RAG B t NBFSNByOS&a B C2NX& B | AFKEAIAKEG /2t 2N I yR|dzyOKSO|l G(KS o062E GKIFIG area b{K2g 02NRSH
editable field will not be eliminated; it will just appear without color. Click within it to start editing.

doingwhatmatters. CommunicationToolkit.aspx
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COMMUNICATIONS TOOLS FOR KEY TALENT

For Sectors
Flyer Shell

This is a two-sided, blank WORD document that can be populated with copy, saved and printed as necessary. The graphics shown are static,
but the main area is free and the upper left copy in gold can be changed as necessary. Placeholder copy populates the customizable areas so
you can see where the copy goes; just highlight and delete to remove and replace. NOTE: If you click on the graphics and accidentally hit
NRdel et ed or fgaphckwsllpedeletad., Justchlel ¢ k A undoo an dkesuhedoylickwon theé emptyebiody copy.or chpy in
upper left only to avoid accidental deletion. Available for participating sectors.

¥ A Fnsriigss
Doing What /777500
AEXATIS WD CnesNaDon (e

Excaphuar ¥k occascet caphdatet non proiders, st n
pa qel oMcia deserunt Mol anim M et lborure.

Sod UL SersgRORtls UNEE ETYYS Ste ARl erver L

i, e i e il h Customizable areas.

U 3TTNEATD beytae viEse GTa Surt @RCE. Nemo

@ rathane volaptaan
Sutaqeem et cuf deborem keum quls dekar 3 ervet,
corsectetur, edptact v it, sed Qule nae rumUem s
med tempors Inckart U lebore ot debare megnam
Abquom Queeran walitatem.

UT @80T O MINERE VeI, QU IMSTIAT) eneratatafem
o ke cemans siscpK boresam, ris ut 2O e e
QE"‘:’" Ter comecd coneaguacsr, Quls s wel eum lure
B repeabanderh qul it a8 vohiptate val ams cuam nhi
a e melastinn canencuater, vel [Bum gul colerem mim fighet
\‘- e"-'.-‘ e < volgreas nate pertatur.

Laram kpsam dobor 8t amet, cormectitue adipaong Gk,

98¢ 40 ehaamed Lermpor NSt Ut labore et debre
magna abaue. UL enim o minim veriam, s nestrud
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